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COVER: When we described this month’s 
cover idea to photographer George jervas, 
he replied, “Why, that’s exactly what hap- 
pens at our house.’ Out came camera, 
tripod, and lights. George and George Jr. 
went into their normal living room routine. 
Mrs. Jervas snapped the shutter, record- 
ing for future historians a scene that is 
commonplace in millions of ‘American 
homes today. 
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The series of articles on the origin 
and growth of Independent Distribu- 
tion and the Monthly Sales Primer 
have been omitted this month to 
bring our readers important informa- 
tion about comics. These {features 
will be resumed next month. 


COMICS -- 
Headacke ex Profit-Makex? 


In the early 1930's, an obscure but enterprising sales- 
man for a iarge printing concern put together a series 
of comic strips in book form. He set up his brain child 
so that it could be printed om newspaper presses and 
newspoper stock ... which meant speed and economy. 
Although he didn’t set the worid on fire at that time, 
he is credited by many old-timers in the comics business 
with starting the whole idea. 





And he really started something! 


Comics, as we know them today, have mushroomed 
into a gigantic industry. Americans, youngsters and 
oldsters alike, buy approximately 50,000,000 copies 
each month! Comics are big business to many pub- 
lishers, distributors and retailers as well as artists, 
writers and printers. 


Like aii big business, comics are subject to certain 
abuses. There isn’t a retailer, wholesaler or publisher 
for that matter, who isn’t agreed that there are tco 
many comics. During the month of May, 1948, for in- 
stance, some 280 different comic titles were on sale... 
a number that threatened headaches for the retailers 
who had fo display them, the wholesalers who were re- 
quired to distribute them and the publishers, whose own 
titles had to compete with them for precious display 
space and sales. 


For many years, it was possible for any aspiring comics 
publisher to get out an issue on little or no capital. Be- 
cause comics were so successful some printers even 
extended full credit. During the war particularly, when 
almost anything would sell on the newsstands, many 
hastily-put-together titles appeared. Even after the war 
there seemed to be no let-up. 


As conditions on the comics racks of the nation 
worsened, the 13 Independent publishers and national! 
distributors, together with representatives of Independent 
wholesaler associations, sat down and planned to do 
something about it. The Independent publishers agreed 
to eliminate many slow-moving titles, to trim their print 
orders and to distribute few and only best-selling new 
titles. 


Real action followed! 


Here are two examples of the genuine cooperation 
extended by Independent publishers in eliminating titles 
Fawcett reports that its line of comics was cut from 116 
titles to a present day low of 17 breadwinners! EC 
comics trimmed its line from 13 titles to 7. But this did 
not cure the too-many-titles evil. For many comics pub- 
lishers who were refused distribution by the Independ- 
ents nevertheless succeeded in having their books reach 
the newsstands through other sources. 


Today, a new factor is entering the picture and it 
appears that some relief may be in sight. a 
High production costs . .. paper, printing, artists, 
editors . .. are compelling publishers to cut down re- 
turns. The “break even” point has moved up consider- 
ably. An unsold comic is just about twice the loss to 


(Continued on page 20) 
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Abridged from the Town Meeting of the Air 
Broadcast of March 2, What's Wrong With Comics?” 


Moderator Denny: 


Good evening, neighbors. Probably 
more Americans read the comic page 
than any other feature of their news- 
paper and hundreds of different comic 
magazines may be purchased at any 
newsstand in the country. Is it any won- 
der then that your Town Meeting has 
decided to explore this world of fantasy 
that has captured the interest of Ameri- 
cans of all ages? 

Let’s take a trip to the land of the 
comics and find out what really makes it 
tick. Why do comic pages draw more 
readers than front pages? Is this good or 
is it bad? Is there anything wrong with 
the comics? 

Our guests, John Mason Brown and 
Marva Mannes, both authors and _lec- 
_ turers, feel that there most emphatically 
is something wrong and they will tell vou 
why in no uncertain terms in just a mo- 
ment. 

On the other hand, Mr. George 
Hecht, publisher of Parents’ Magazine 
and other publications, and Al Capp. 
creator of “Lil Abner” come staunchly 
to the defense of this $60,000.000 indus- 
try. . 

Parents and children, psychiatrists 
and psvchologists. churchmen and lav- 
men. GI's and John Does hold strong 
opinions on this question. Se lets hear 
tirst from one of the nimblest minds in 
the world of literature. Mr. John Mason 
Brown. author and critic and associate 
editor of the Saturday Revieu of Litera- 
ture and Town Hall lecturer. Mr. Brown. 
(A pplause.) 


Mr. Brown: 


The comics, alas, like death and texes, 
are very much with us and te mv wav of 
thinking they are equally unfunny. Why 
they are called comics when people who 
read them, young and old, alwavs look 
Hike so many undertakers durine the 
reading, eludes me. But well [et that 
pass, Just as most of us as parents have 
had to let camies pass into our homes. 
igainst eur will. against our wishes. 
against our better judgment. 

1 love comedians. the highe-t. the low- 
est. and the teughest. and [ love ecar- 


teans toe baton allergy to eomb. te 
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complete, utter, absolute. I know there 
are bad comics and I am told there are 
good comics. [ have read them—a few 
of both. only a few, fortunately—under 
protest, but T regret them hoth. I deplore 
them and. to continue the understate- 
ment. I abhor them. 

Let me quickly admit that I am low 
enough and sometimes defeated enough 
as a parent to make use of comics. I 
mean in desperate moments when, of a 
rainy Sunday morning or afternoon, I 
want peace in the home, Or when I’m 
traveling with my two sons on a train 
and J need to subdue them. Then—yes, 
Pll confess it—I do resort to comics, 
without shame, without conscience. 

On such occasions, I don’t so much 
distribute comics as I administer them to 
mv sons (laughter and applause), much 
as a barkeep would pour out Mickey 
Finns or a doctor distribute hypoder- 
mics. As knock-out drops for unruly 
children, as sedatives, as Maxim silen- 
cers comics do have their undeniable 
uses. (Laughter.) This much Ill con- 
cede gratefully. Mr. Hecht. 

I also grant that so long as other peo- 
ple’s children read comics. we have scant 
hope. and perhaps less right, to keep 
ours from doing so. It would be unfair 
for us to deny to our children what is 
now a group experience and when they 
have grown up will have become a group 
memory for their generation. 

If I hate the comics. I promise you I 
have my reasons for dving so. ] know 
that as part of every healthy diet. everv- 
ene needs a certain amount of trash. 
Fach generation has alwavs found its 
own. The comic books. however, as they 
are nowadays perpetually on tap, seem 
to me not only to be trash but the lowest. 
most despicable. and most harmful and 
uncthical form of trash. (Laughter and 
applause.) 

What riles me when I see my children 
absorbed by the comics is my awareness 
of what they are not reading and could 
be reading: in other words. of the more 
venuine and deeper pleasures they could 
and should be having. 

fo compare Bags Bunis or Donald 
Duck with the Jungle Book or even the 
Travel, of Bahar. and +t set Wanda the 


Wonder Woman against Alice of Won- 
derland, or Batman and Robin, Dick 
Tracy, and Gene Autry against Treasure 
Island, or Li'l Abner, if Mr. Capp will 
forgive me, against Huck Finn or Tom 
Sawyer, or Superman and Captain Mar- 
vel against Jules Verne or Gulliver's 
Travels is to realize that between the 
modern cave drawing—which a comic 
book really is—and a real book, a good 
book, there is, to put it mildly, a differ- 
ence, a tragic difference which is hard 
on the young and may be harder on the 
future. 

Anatole France once described even 
the best books as being the opium of the 
Occident. Well, most comics, as I see 
them are the marijuana of the nursery! 
(Laughter.) They are the bane of the 
bassinet! (Laughter.) They are the hor- 
ror of the home, the curse of the kids, 
and a threat to the future! 

The comics offer final and melancholy 
proof that even among the young the 
mind is the most unusued muscle in the 
United States. (Laughter and applause.) 


Moderator Denny: 


Thank vou, John Mason Brown. Well, 
Id savy John Mason Brown is riled. 
(Laughter.) Now. Mr. Hecht. as the suc- 
cessful publisher of Parents’ Magazine 
and a number of comic magazines—in 
spite of Mr. Brown—including True 
Comics, Jack Armstrong, and other 
magazines for young people. what have 
you to say about his criticism? 

Ever since he graduated from Cornell 
in L917, George Hecht has: made a suc- 
cess with publishing magazines which 
give useful information to parents an‘ 
children. We are very happy to welcome 
him on America’s Town Meeting of the 


Air. Mr. Hecht. (Applause. ) 
Mr. Hecht: 


Nearly evervbody, Mr. Brown not- 
withstanding, reads and enjoys the com- 
ics. Judge Albert Gary, when he was 
chairman of the Board of Directors of 
the United States Steel Corporation. 
once said that at a Board meeting he 
found that everv single member of the 
Board of the United States Steel read the 
ComCS, 
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Comics experts at Town Hall—tLefi to right: John Mason Brown, Marya Cannes, George V. Denny, Jr., Al Capp and George J. Hecht. 


Comics provide good entertainment 
nd exciting adventure. We have far too 
ttle fun in this troubled world. In addi- 
on to comics that appear in the news- 
apers, there are, believe it or not, 246 
ifferent comic magazines. 

It is estimated that 40 million copies 
' comic magazines are sold each month 
1 the newsstands. Surveys made by im- 
artial research firms reveal that 91 out 
‘every 100 boys and girls 6 to 17 years 
’ age read the comic magazines and 
aly 9 out of a 100 do not read them 
all. 

Perhaps the most indisputable proof 
| appeal of the comic magazines is that 
the Army camps during the war, com- 

magazines outsold even the best-sell- 

g magazines like Life, Saturday Even- 
g& Post, and The Reader’s Digest, and 
- a matter of fact, outsold them ten to 
ie. 

The comics are really a new medium 
' communication, just as radio and 
levision are now mediums of commun- 
ation. I don’t think that most people 
alize this. 

Comics are a series of pictures with a 
inimum of text that can be read with 
ise and speed. Many comic magazines 
nsist of exciting adventure stories. All 
ildren crave adventure and should 
ive some of it, even if it is only vi- 
IOUS. 

The United States Armed Services 
ed the comics as a means of teaching 
Idiers and sailors how to operate var- 


ious weapons and how to conduct them- 
selves in battle. They found that soldiers 
and sailors learned more rapidly by 
means of the comics. 

In True Comics, which is one of: the 
magazines that our company publishes. 
we teach children history and science 
and current events via the comics. 

Through special comic folders, indus- 
trial workers are taught lessons in safety 
and health via the comics. 

On the other hand, I admit there are 
a small percentage of comic magazines 
that I consider harmful to young read- 
ers. There are a number of comic maga- 
zines on the stands that are extremely 
sexy and unduly deal with the activities 
of criminals, which magazines I do ad- 
mit are harmful to the young. 

Some educational authorities declare 
that all comic magazines are bad. On the 
other hand, there are certain eminem 
child psychologists who state that all 
comic magazines are good for children 
inasmuch as they teach them about life. 

I’m not in either camp. I believe that 
there are good comic magazines and bad 
comics just as there are good books and 
bad bowks, good motion pictures and 
bad motion pictures. 

I believe that the comic magazine pub- 
lishers should initiate a system of self- 
censorship, just as the motien-picture 
producers have for years had as an or- 
eanization to censor these pictures that 
would otherwi-e bring the movie indus- 
try inte disrepute. 


I have been active in forming an asso- 


ciation of the comic magazine publish. 


ers, and we are now in the process of 
drafting a code which we fervently hope 
all publishers will live up to. 

I believe, Mr. Brown, that parents and 
teachers should not condemn all comics 
indiscriminately, but should encourage 
children to select the better comics and 
to avoid the inferior ones. The beiter 
comics should be commended and pub- 
licized just as the better motion pictures 
are commended and publicized by wo- 
men’s clubs, educational and church 
eroups, and better film councils. 

But no matter how vou feel about the 
comics, there seems only one inescapable 
conclusion: the comics are here to stay! 
There is nothing wrong with the comics 
that good publishing cannot and will not 
sOnREE. (A pplause.) 


Moderator Denny: 
Thank you. Mr. Hecht. Our next 


speaker, Miss Marva Mannes, comes 
from a family of distinguished artists. 
Her father is David Mannes and her an- 
cle is Walter Damrosch. She's done 
sculpturing, written documentary mov- 
ies. poetry, articles. and stortes which 
have been published widely. More re- 
cently, her first nuvel. Wessage From a 
Stranger was published this spring by 
the Viking Press. Miss Mannes has very 
positive opinions to tonichts question. 
soowete hoppy to hear them on Amer- 

(Continued on page 21) 
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Ons of New York’s large and suc- 
cessful department stores consistently 
advertises its effective slogan—“A busi- 
ness in millions, a profit in pennies” . . . 
the point being that large volume and 
rapid turnover make it possible to of@r 
merchandise for sale at extraordinarily 
low prices. Of course, the store doesn’t 
lose any money. Rather, its gross profit 
is considerably larger. For the smaller 
unit profit, when multiplied by the larger 
volume of sales and faster turnover, 
spells bigger profit totals! 

In the field of comic magazines, a 
similar situation exists ... only more so. 
For here the dime buys so much that the 
sales volume is almost unbelievable and 
the profit (to the retailer) is in the mil- 
lions each month! 

At the present time, it is estimated 
that the total monthly sales of comics is 
about 50,000,000 copies. Of that number 
the subscription sales are negligible, 
which means that the retailer does vir- 
tually all the selling and reaps virtually 


Big Volume-Big Profits 





all the profit. At 244¢ per copy profit, 
total profits to retailers each month is 
approximately $1,250,000.00! Divide 
this by the 90,000 dealers who sell com- 
ics and you get an average monthly 
profit per dealer of a few pennies less 
than $14. This figure, of course, does not 
include profits from other items that 
comics customers purchase. Many of 
these “extra” sales can be attributed to 
the “pull” of extra traffic by the comics. 

Fourteen dollars a month for some re- 
tailers is hardly worth getting excited 
about. For others, however, it will pay 
the gas and electric bill and maybe more. 
But the $14 figure, remember, is only an 
average. Many dealers make much more 
on comics and many make much less. In 
this issue are references to retailers who 
pay their rent with profits from comics 
sales! 

Obviously, the profit depends upon 
the dealer . . . and every dealer can, 
with but a little effort, reap big profits 
from the large volume of sales that com- 


? 





ics ring up when handled properly. To 
increase your profits from comics read 
thoroughly every page of this Annual 
Comics Issue of NEWSDEALER. 





THE C-60° 


Displays twice as many comics in 
the same space 


Sells twice as many comics in the 
same space 


Saves hours of checking and 
handiing labor 


Makes entire store more attractive 


The. C-60 1s a scientifically designed, all-steel rack in a hammered blond finish. 


it is available in all sizes and shapes... 


to fit your store and stock. Send us your 


requirements for an estimate, or order from the specifications chart below. Increase 


your profits now. Write or wire today! 


depth height width 
28 72 39 
28 TZ 47 
28 72 =e) 
28 72 62 


full full 

covers titles capacity price 
10 100 1500 79, 
12 120 1800 94. 
14 140 2100 108. 
16 160 2400 123. 


THE MODERN DISPLAY EQUIPMENT COMPANY 


1313 East 125th Street 
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These FAWCETT COMICS 
MAGAZINES Are Published 


Every Month 


@ CAPTAIN MARVEL 

@ TOM MIX 

@ DON WINSLOW 

@ MONTE HALE 

@ HOPALONG CASSIDY 
@ REAL WESTERN HERO 
@ NYOKA 

@ MASTER COMICS 

@ THE MARVEL FAMILY 
@ WHIZ COMICS | 

@ CAPTAIN MARVEL Jr. 
@ OZZIE & BABS 





KEW YORK 


Sales on Fawcett's 
12 Comics 





@ 12 PROFITSA YEAR ... that's the payoff for every dealer on FAWCETT 
Comics Magazines. 


@ Regular monthly releases . . . regular magazine turnover has been the 


FAWCETT Formula for multi-million readership. 

@ This builds big repeat business ... with repeat profits for you. So much so, 
that latest figures show more than 5,000,000 FAWCETT Comics Magazines 
are now sold each month. 

@ The contents of all FAWCETT Comics Magazines are clean, wholesome 
.. . and desirable reading for all ages. 

@ You can guarantee yourself big profits from the 12 FAWCETT Comics 


Magazines listed at the left... Make sure they are displayed as soon as re- 


ceived...and keep them on display until the following month's issue is received. 


FAWCETT PUBLICATIONS jnc. 


Fawcett Building — Greenwich, Conn. 


@ HOLLYWOOD 2 CHICAGO © LOUISVILLE 
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Always the top favorites 
of boys and girls, 

now more popular than ever. 
Preferred and approved | 
by parents and educators 

for their wholesome contents. 
Promoted by smart newsdealers 
for fast turnover 

and high profits. 


i 


. DISTRIBUTED NATIONALLY 
by KABLE NEWS COMPANY 
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THEN and NOW 










IVE GOT MY HANOS ON 
IT SC iTS AINE. 


HEY, WAIT A 
iINUTE.. 
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A Force For 


"Tue main contention of the principal 
critic of the comics, a so-called psychia- 
trist, is that, according to his findings, 
juvenile delinquents have been reading 
comic magazines. He, therefore, con- 
cludes that the youngsters became delin- 
quent BECAUSE they read comic maga- 
zines. | think this is preposterous. 

The influences on children which 
bring them to the commission of bad 
deeds are many and complex. 

Here’s how these “reformers” come 
by their conclusions. The psychiatrist 
talks to a boy who has committed a 
crime. “Do you read comics? ’ he asks. 
“Yes,” says the boy, “I read comics.” 
*Ah, ha,” says the reformer, “now we 
have it.” The boy committed the crime 
because he read comics. 

But suppose we question the same boy 
and ask him if he eats cereal for break- 
fast each morning. The boy answers 
“ves.” We could just as reasonably con- 
clude that he committed the crime be- 
cause he ate cereal. 

Of course, the average youngster eats 
cereal. The average youngster goes to 
the movies, listens to the radio, goes to 
church and Sunday School. reads comic 
magazines, plays baseball. And the aver- 
age American child is not a delinquent. 
Delinquent children number only a frac- 
tion of one percent. What’s all the shout- 
ing for anyway? Juvenile delinquency 
is sharply on the decline. In New York 
City the number of children arrested for 
crime has been cut almost in half, in the 
past 15 years, that is, since comic maga- 


Abridged from the radio address 
of comics publisher Lev Gleason. 


HALF OF IT 
IS MINE. NOW. 












DON’T FIGHT, BOYS. 
YOU CAN FIND ANY 








WANT EASILY & THIS 


zines became popular. It is the good in- 
fluence of comic magazines that has 
brought this about! 


If we are to take the easy way out and 
blame comic magazines for juvenile de- 
linquency. we are just avoiding our re- 
sponsibility. The stubborn causes of 
juvenile delinquency are to found in un- 
happy home life, in  poverty-ridden 
slums, lack of sufficient playgrounds and 
other deep-rooted causes. Crime existed 
long before there were any comics and 
the problem will continue unless we put 
aside phoney reasoning and get down to 
a sensible approach. 

1 cannot for the life of me understand 
where, except in the minds of a few radi- 
cal thinking psychiatrists, the idea orig- 
inated that children must not read about 
crime. Our whole Western civilization is 
based upon the idea that we learn to 
avoid what is wrong in life by being 
aware of what is good and what is bad. 
The Bible is testimonial to that. 

Shall we stop people from reading 
Chapter 4 of the Book of Genesis so that 
no child shall ever know Cain slew 
Abel? Or because some psychiatrist is 
going to tell us that if our children read 
the Bible. they will follow Cain’s exam- 
ple and kill their little brothers? Non- 
sense! The fact is that the great strength 
of this Bible story and countless others 
like it is that they show clearly what an 
upright man must NOT do. 

All the great moral books of our civi- 
lization teach such lessons by example. 
They teach children what we mean when 
we sav: “Thou shalt not tre-pass.” They 
teach children that they must control 


COMIC MAGAZINE YOU 


by Lloyd Jacquet Studios 











AizE IN A-B-o 
CROER mz. 





/ weR® yous \ 
\ ARS, MISTER ) 





In The Community 


themselves morally. And like our modern 
comic magazines, they point up not only 
the reward of virtue but the penalty of 
sin. One of the most popular children’s 
books in America is Lamb’s “Tales from 
Shakespeare.” But Shakespeare’s plays 
are crammed with crime and retribution. 
There is violence aplenty in the stories 
of King Arthur, in the books of Robert 
Louis Stevenson and Mark Twain. 
Grimm’s Fairy Tales and Anderson’s 
Fairy Tales are full of horrendous 


deeds. 
Children should not be shielded from 


reading about evil. or the knowledge 
that there is such a thing as crime. To 
the contrary, they must know about it — 
taught to avoid crime as they are taught 
to avoid the burning of fire. 


No wonder parents approve of comics. 
They are so absorbing. they keep the 
children quiet and out of mischief. They 
stimulate the desire to read and they 
make learning to read easier. They edu- 
cate. They teach fair play and good 
sportsmanship. They teach respect for 
our courts and authorities and love of 
good and hatred of evil. Comics are good 
for children. 

Comics are a good, sound force in 
American life. There are more than 280 
different comic magazines now being 
published and this huge industry is be- 
coming as much a part of the American 
way of life as the movies, the peal, foot- 
ball and baseball. 

I have faith in America’s youngsters. 
] am certain comic magazines are good 
because we sell so many of them. 60 
million comics can't he wrong! 
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Comics Pay Off! 
By DAN FEESE 
Retailer, Scuth Plainfield, N. J. 


I SELL magazines. I don’t just handle 
them or accept them. I go all out to ex- 
change them for a dime, quarter or half 
dollar. That’s what I’m in business for 
. .. to make the biggest possible profit 
... and still be a good fellow. 

I sell comics, too ... lots of them. 
As a matter of fact, in one of my stores 
(1 have three in this area). comics al- 
most pav my rent. In my South Plain- 
field News Company store my profits 
from comics amount to about $45 per 
month. This takes care of my gas and 
electric bill, which are not peanuts! 

Comics are really paying off for me 
now, but about a year ago I was ready 
to call it quits. There were too many 
comics. I had no room to display them. 
They took too much time to check. Over 
at Linion County Newsdealers Supply 
Company they must have sensed my 
growing annoyance because they sent a 
man to discuss my comics situation. This 
fellow had a lot of ideas mostly about 
methods and fixtures for displaying com- 
ics. | decided to take a chance in one of 
my stores. Out went the old shelves I was 
using, and in went a new rack which dis- 





Dan Feese ‘partially hides ausiliaty comics eek} as he stands alongside main comics rack 
especially designed to prevent covers from lettuce-leafing. 150 titles are prominently displayed 
on both racks. 


played only the top portion of the cover. 
In six months, my comics sales were up 
110%! I asked my Independent route- 
man to send me his idea man again and 
we did over my other two stores. 

I'm delighted with the way comics sell 
in my stores. They represent about 304¢ 
of the total volume of my magazine busi- 


rae = 


Vee ral 1 


ness. Kids and adults are most enthusias- 
tic about my new racks. They can find 
the titles they want easily and quickly 
and they don’t muss up the display. Lots 
of new comics customers are regulars 
now and they buy other merchandise I 
sell... and I expect they will tor years 
to come. Yes. sir, Comics pay off for me! 
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them. 


The country’s fastest selling comicsbooks 

popular, exciting, amusing, clean! f& 
Conscientiously edited 
good in the community. The kids love 
.. anxiously await each issue! 
Over 6,000,000 readers monthly... get 
your share of this profitable business. 


Display them .. . get them up front... 
and see how fast they go! 


15 GREAT TITLES... FIRST AMONG SELL GUT” BOOKS 


. a force for 

















— because more people will buy 


this national newspaper 





Whose year is this, anyway? The Repub- 
licans? Democrats? Independents? Every 
newspaper reader is asking for the best 
answers he can get. Where will he look? 


He’ll look in the nation’s best-informed, 
top-standing newspapers — especially in 
America’s No. 1 Independent Republican 
newspaper — the New York Herald 
Tribune. He’ll read the famous independent 
pohtical observers — Walter Lippmann, 
Joseph and Stewart Alsop, public opinion 


expert Elmo Roper, and Pulitzer-Prize- 
winning Washington correspondent Bert 
Andrews — who make the Herald Tribune 
the country’s top political newspaper. 


See that your wholesaler keeps you sup- 
plied with New York Herald Tribunes 
during the big-news months to come. 
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The Empress Pipe Shep, Edmonten, Alberta, Canada, enjoys a 
large comics sale with this attractive rack just for comics which 
adjoins the main rack. 
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This fixture wins lots of comics sales in another Edmonton outlet. 


@ this attractive comics corner in John Harding's modern Eay 

cnne, N. J. store rings up a monthly gross profit of about $50. which 

almost pays Mr. Harding’s rent. A permanent, wooden ‘‘Comiciand 

sign has been ordered by the alert Mr. Harding to make his comics 
corner still more attractive and profita5le. 





Comics line the lower level of this Maplewood. N. J., installation. 
Designed by Independent distributor Jack Untermann, this rack 
wins sales. 


This unique circular rack was designed by Ken Page, the Indepen. 


dent distributor in Ft. Worth. Texas. It consists of four wire comics 

racks placed on a wooden frame and mounted on a metal base. 

Mr. Page reports that outlets using this rack have increased sales 

an average of 27°;. Comics are easier to handle and conditions 
on the main rack are greatly improved. 
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Now’s the time to stock up and push KRYPTAR—t 
new panchromatic film that takes the brightest, clear 
snapshots America has ever seen! Curtis gives you fz 
frequent service on this fast-selling film—and a b 
opportunity for PROFITS. Be sure to order 
KRYPTAR FILM from your Independent 
Wholesaler — today! 
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THIS HANDY, ATTRACTIVE counter 
display helps you sell Kryptar Film— 
and it’s furnished to you free of charge! 
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THE RULES 


J. The end does not justify the 
means. Heroes should net fia- 
grantly violate laws of morailty, 
even for a worthy cause. 


2. No Incentives toward child de- 
linquency. Cut mo patterns for 
petty crime. Oon’t show small 
children shopiifting er breaking 
into heuses. Minimize the use of 
Mickey Finns, drugs, or kneock- 
out drops. Whenever dope smug- 
qling is referred to, avoid scenes 
showing addict using drugs. 
Never show any happy resu!t 
from drugs, even temporarily. 
Picture the entire dope business 
as despicable. Avoid everything 
which might remotely suggest 
that young people might find 
drinking pleasant. 


3. Crime must not pay. EVERY 
evil-doer must either receive pun- 
ishment or be slated for punish- 
ment. 


4. Suggestiveness. Avoid sugges- 
tive drawings. This doesn’t mean 
that we must be prudish about 
bathing suits, etc. Use common 
sense. When in doubt, stay on 
the safe side. 


5. Don’t ridicule institutions or 
officials. Policemen, judges, offi- 
cials, respected institutions must 
not be portrayed as stupid or in- 
effective in a way to weaken re- 
spect for established authority. 


6. Death inflicted by a hero. Our 
heroes generally should not di- 
rectly effect* deaths of villains. 
No matter how despicable a yil- 
lain Dick Cole may meet, for ex- 
ample, Dick should not kill him. 
Let his own machinations bring 
about his death, or let him go 
down in conflict with established 
authority. 


7. Avoid torture scenes, especial- 
ly if qiildren are involved. 


8. Gruesome scenes, mutitation. 
Steer away from bloed scenes, 
if a criminal is killed by a bullet, 
the wound may be marked with 
a small red spot. No splashes of 


gore., 


9. “Supermortal” heroes. Deal 
carefully with ali “super” mate- 
rial. Avoid portraying any hero 
as a demigod. 


10. Avoid. name of Deity and by- 
words. Taboo such ejaculations 
as “Gawd-a-mighty,” “Jeepers 
Cripes.” Try not to use such ex- 
pressions as “Holy Cow” or 
“Holy Cats.” Avoid exclamatory 
remarks which small children 
may copy to the.distress of their 
parents. 
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L; IS the fashion to denounce comic 
books as cheap, vulgar, shocking, and a 
waste of time. But since 35,000,000 
copies are sold each month and more 
than 90 per cent of America’s children 
between the ages of six and eleven read 
them (some youngsters consuming as 
many as twelve to fifteen books), it is 
worth taking a closer look at the way 
they are produced and at the efforts of 
some producers to raise the level of 
what might be called the wham!—zing! 
—zowie! school of literature. 

Despite the seeming childishness of 
the product. the amount of editing and 
hard work that goes into the continuity 
and drawing of many of the books, even 
when the panels portray nothing more 
significant than a WHACK! or a ZOOM! 
is surprising. A good example is pro- 
vided by the output of the Premium Ser- 
vice Company of New York. Operating 
in a large barnlike office in a warehouse 
district, Premium issues 2 monthly com- 
ic books and 3 bimonthly (Blue Bolt, 
Frisky Fables, Guns Against Gangsters, 
Target Comics. and 4-Most), whose guar- 
anteed total circulation is 1.700.000 a 
month. 


Ten Comics Commandments 


All writers and artists who work for 
Premium are given copies of a set of ten 
rules which they are supposed to follow. 
These rules provide a good picture in 
miniature of the editorial formulas and 
philosopiiv of the kind of wham-zing lit- 
erature that is intended to be successful 
without being dreadful. 

Conscious of the very considerable in- 
tluence their products can have on youth- 
ful minds. a number of comic book pub- 


Code for comic books: These rules oddly re- 
edicts of Hollywood's Johnston office. 
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Wham! Zing 


How Comic Books, Like 
Stay Pure, Heroic, and 


By WILLIAM A. LYDGATE 


Editor cf the Gallup Poll who has 

long maiatained very close contact 
feur regular consumers of 

comic books, his children. 


with 


lishers have drawn up similar do’s and 


*don’ts, and a movement is in progress in 


the industry to set standards to which 
all will adhere. Premium is one of the 
most active in this movement. 

Comic books are prepared in four 
stages. First comes a one-page synopsis 
of the story, then a panel-by-panel con- 
tinuity, or script, which is carefully 
worked over and edited. This is next 
translated into rough drawings, which 
are edited again before final drawings 
and lettering are made for reproduction 
in color. 


Here’s How it’s Done 


The examples that follow are from 
Premium’s most popular comic, Dick 
Cole, which concerns a seventeen-year- 
old star student and athlete at Farr Mili- 
tary Academy. Dick has all the heroic 
attributes of Frank Merriwell. The ac- 
tion centers around the Farr campus, 
which has recently been destroved by 
fire and is now being rebuilt. Here is 
the synopsis of one adventure: 

The opening of the big new gym is 
being celebrated by a basketball game 
against Holden Academy. Farr’s chief 
rival. But evervthing in the new gym 
goes wrong. A floorboard springs up on 
the basketball court during the game. 
The basket hoop falls off the backboard. 
When the crowd jeers, plaster from the 
ceiling showers down on their heads. 
The game is called off. 

As Dick Cole goes to the dressing 
room, he is surprised to see Joe Gubb, 
one of the construction foremen, being 
congratulated by a tall smiling stranger. 
Dick, wondering why these two are so 
happy, listens behind a pile of pipes 
stacked among the building supplies. He 
hears Gubb being paid off for sabotag- 
ing the new gym. 
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The two conspirators spy Dick, and 
the stranger shoves one of the pipes 
against Dick’s head, knocking him out. 
(See drawing.) They stuff his limp body 
into one of the pipes and roll stones 
against the opening. 

But Dick comes to, and takes the lead 
in running down the foul plot against 
Farr Academy. It turns out that the smil- 
ing stranger is a contractor named Lath- 
em from a neighboring town whose bid 
to build the new campus had been re- 
jected. The vengeful contractor and the 
traitorous Gubb are brought to justice. 
The basketball game against Holden 
is played and Farr celebrates by win- 
ning. 

Next comes one page of the contin- 
ulty: 


—_— 


CONTINUITY 


Pane! i. Lathem shoves the 
pipe hard. 
Lathem: I'll give him an 
earful! Those dumb cops’ll 
never have gumption 
enough to get me. 


“Panel 2. Pipe strikes Dick on 
side of head. 
Sound: Thud! 


Panel 3. Gubb and Lathem 

standing over kayoed Dick. 
Narration: A moment later. 
Lathem: He’s out coid! 
Gubb: He knows I’m mixed 
up with this jerry-built 
gym! We’ve got to keep 
him out of the way until | 
leave town... But how? 


Panel 4. Lathem dragging 

Dick toward a wide pipe big 

enough for Dick to fit into. 
Lathem: | know. Help me 
stuff him in here. 
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The artist's first rendering from the ‘‘continuity”’ gets an editorial going-over. 


This describes the action and dialogue 
of the episode in which Dick Cole is 
knocked out. The dialogue in Panel 1 
was challenged by Premium’s editor, 
Robert Wheeler because it violated Rule 
39 in ridiculing the “respected institu- 
tion” of the police. His corrections were 
incorporated in the artist's sketch. 

The next step is making rough draw- 
ings of the continuity. These are usually 
done in pencil. 

The editor’s comments on both words 
and drawings are reproduced on the fol- 
lowing page. He had a ercat deal to sav 
about those drawings- -especially about 
the violations of two editorial rules in 
panels 3 and 6. 

Editor Wheeler al-o attached this 
note: “Production chief: Please use 
jerry-built’ in Q. and A.” The “Q. and 


A.” refers to an educational question at 
the bottom of the page. and the answer 
printed on the next page. The question 
and answer in this instance were: 


(. Does jerrv-built mean strong, 
Himsy, or built by someone named 
Jerrv? 


A. Jerry-built means flimsy, poorly 
constructed, 

After all corrections are made, the 
pencil drawing is then “inked in” by the 
artist and given a further editorial scan- 
ning. This black-and-white drawing, on 
Bristol board, is then seit to the en- 
eraver acecmpanied by a color. guide. 
Phe colors are inserted mechanically. 
Plates are then sent to the printer, set 
upon the presses and another issue of 
Bloe Bolt ~ on tts wav to millions of 
eaver Voungsters 
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| Distributed nationally by 
MACFADDEN 


PUBLICATIONS, INC. 


SCHOOLS—YOUTH MOVEMENTS, 1 
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ARE NOT DATED— 
THEY ALWAYS SELL 


PUBLISHED MONTHLY—PLUS | 
48 OTHER GREAT TITLES | 
ASK YOUR WHOLESALER 


CLASSICS ILLUSTRATED | 
826 Broadway, New York 3, N.Y. | 
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Here's an Anelysis of the Customers 
Who Buy 50,000,000 Cemics each Month 


- 
‘| HE best solution that anyone has 
come up with for the problem of too 
many comics is . .. sell them. Many 
enterprising retailers have learned that 
with but a little effort and knowledge, it 
is possible to increase their comic sales 
appreciably. The effort is invariably in 
the direction of display improvement, 
and the knowledge concerns the comics, 
themselves. and the millions of people 
who buy them. 

In order to determine the kind of peo- 
ple who buy and read their products, 
comics publishers have engaged reput- 
able research organizations to survey the 
field. Several of these studies have been 


‘completed and the information they 


have uncovered is of considerable inter- 
est and value to the retailer. 


The best comics market, for instance, 
is the family with children between 6 
and 18. This group reads almost twice as 
many comics as the families with chil- 
dren under 6 and more than three times 
as many as families with no children! 
Add to this the fact that the average 
young comic fan reads a dozen a month 
and you'll see immediately that it will be 
worth while to cultivate new comics cus- 
tomers, especially in the 6 to 18 year- 
old group. | 

Boys read more than girls until they 
approach the age of about 45 when they 
read about the same number. The follow- 


ing table shows the average number of | 


comics read per month by those who 
read at least one: 


Age Male Female 
6-9 10 8 
10-12 12 10 
14-17 12— 10 
18-25 8 7 
36-45 8 6 
Over 45 6 6 


According to these findings, every new 
comics customer means an _ average 
monthly sale of not 10¢, but from 60¢ 
to 1.20, depending upon the age of the 
reader. 

All income groups read comics and 
parents buy a surprisingly large number 
of them. If your sale to parents is not 
large, maybe your display is too confus- 
ing and messy. Clean up your rack, or 
install a new, efficient one which will in- 
vite adults as well as their boys and girls 
to browse and buy. Another sales stimu- 
lant for parents is a neat notice fastened 
on the back of your cash register — 
“Your Youngsters Will Love a Good 


| W.. buys comics magazines? | 
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SS | 
Adults buy a surprising number of ccomics. 


Comic Tonight.” Profit-minded retail- 
ers will supplement this reminder with 
personal recommendations offered in a 
friendly, cooperative manner. 


In the last analysis, comics buyers and 
readers are people, real people who 
spend real money and most of it with 
friendly merchants in orderly, pleasant 
surroundings. Comics fans and_ their 
friends come back month after month. 
They buy other magazines, candy, toys, 
toothpaste and tobacco according to 
their ages and tastes. You can’t have too 
many of them. 
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Everybody reads them, especially youngsters. 


Charts courtesy of the Fawcett Comics Group. 


y - 2 





and our business...in the comics 
book field depends on the careful 
selection of the publications you 
distribute. 


‘eT ... 
EEN oftice 
GRE post ott. 









Careful selection brings letters 
a like this from discriminating 


comics readers. 


Recommend and Give 
Top Display to These 
Carefully Selected 

Best - Sellers 


Vy 


ACE COMICS (Monthly) BLONDIE COMICS (Quarterly) 
MAGIC COMICS (Monthly) KATZENJAMMER KIDS (Quarterly) 
KING COMICS (Bi-Monthly) HOW TO BOX by JOE LOUIS (One Shot) 





DAVID McKAY COMPANY, PHILADELPHIA 
Publishers of Comics- Since 1931 


Distributed by Iinternadtione! Cirreutation Divisian Hears + Mega 2 ines Lite. 
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READ BY MORE —WANY MOR 


TEEN-AGERS THAN AWY 
MAGAZINE PUBLISHED! 


Here's why if pays to feature ARCHIE 
for QUICK Sales—EXTRA Profits 





E 


ARCHIE co Keat/ 


“Archie” heroes and heroines are 
like flesh and blood teen-agers — 
they date, dance, tumble in and out 
of scraps — no wonder they've been 
taken to the hearts of girls and boys 
everywhere! 


ARCHIE co Heard / 


“Archie's” ups and downs, gay times, 
adventures, are broadcast to teen- 
agers every Saturday morning over 
the coast-to-coast NBC network — 
top the airlanes with the highest 
rating of any Saturday or Sunday 
daytime show! 


ARCHIE co Seen/ 


“Archie” is syndicated in many of 
the largest newspapers throughout 
the country — adding daily to the 
ever-increasing ranks of “Archie” 








is THERE ANYONE IN THE CL | 
1§ GOOD ON DATES ? | —— 


— 







fans! 


|| |) Put it all together and you have the reasons why 


More girls and boys ask for—buy—and read 
Archie Comics than any other magazine in 
the world! 


“Archie” can—and will be—a top moneymaker among 


F O R A D D E D S A LE S the comic magazines you sell—so get your share of the 


steady stream of Archie profits—by featuring ARCHIE, 


A N D PR O FI TS a month after month! 


THE BEST-SELLING ARCHIE COMICS ARE KABLE NEWS COMPANY 


‘NATIONALLY DISTRIBUTED BY THE... 


20. NEWSDEALER JULY 1948 


LIKE GOOD COMICS 


by Whitney Ellsworth 


Editorial Director, Superman-DC Publications 


Lasr year retail newsdealers sold 
101,722,107 comics magazines bearing 
the familiar Superman-DC symbol, a 
multi-million sales situation which has 
proved over a period of more than ten 
years that carefully-produced, conscien- 
tiously-edited comics can stay at the top 
of the sales heap in spite of whatever 
sort of competition may come along. 


. And some of the competition, in my 
opinion, has grown pretty bad lately. | 
don’t mean “bad” in the sense that it’s 
tough to compete with—though admit- 
tedly every sale lost to a fly-by-night 
publisher hurts the legitimate publisher 
—but just plain bad. Horror for the sake 
of horror, gore for the sake of gore, sex 
for the sake of sex—anything, in fact, 
that may catch the eye and the dime of 
the unwary purchaser by appealing to 
the baser instincts that presumably lie 
within us all. 


Comics can be interesting and exciting 
without going to such extremes of poor 
taste. The responsibility for giving de- 
cent, acceptable comics to the public lies 
directly with the publishers, and most 
publishers are willing to accept that re- 
sponsibility. It is only a narrow fringe 
of opportunists, eager to make the fast 
dollar instead of being willing to com- 
pete legitimately for a fair share of a 
respectable business, which is irrespon- 
sibly hurling the entire comics industry 
into disrepute. 


At a recent convention of 1000 Inde- 
pendent whclesalers, the publishers of 
the Superman-DC line went definitely on 
record as being unalterably opposed to 
the influx of trash into the comics mar- 
ket, and renewed our pledge to publish 
only comics which will continue to live 
up to ordinary standards of good taste. 


The almost 102 million copies of 
Superman-DC comics sold in 1947 
earned, $2,543,052.06 for retail news- 
dealers. The comics lines of other re- 
sponsible publishers added more mil- 
hons to this jackpot. From a standpoint 
of profits alone, this is far too great a 
market to risk through carelessness or 
the greed of a few isolated publishers. 


That’s why I say I like good comics. 
That’s why I like our comics and those 
of many of our respected—and respect- 
able—competitors. But I hate the comics 
that harm all of us. 





FLASH — As we go to press we are in- 
formed that real progress is being made by 
the Association of Comics Magazine Pub- 
lishers. A program of action is being adopted 
which promises to guide wholesalers and 
cetailers as well as the reading public. 





This is a comics publisner ... but, for reasons 
which are obvious in the photo above, Ray 
Hermann could hardly be described as a typi- 
cal comics publisher. Despite her ‘‘different’’ 
appearance, the head of Orbit Publications is 
as canny and successful as many of her neck- 
tie bearing competitors. She's been in the field 
now for seven years and there’s no denying 
that she knows the score. Wanted Comics, for 
example, has enjoyed an average sale of bet- 
ter than 83% and the brand new The WEST- 
ERNER is closing its first issue above 90%. 
Sales records, such as these are considered 
near sellouts in the comics field and it’s the 
sales that count. Publisher Hermann promises 
continued best-selling efforts. 


Are Comics Good 
or Bad for Kids ? 


(Continued from page 5) 


ica’s Town Meeting of the Air. Miss 
Marya Mannes. (A pplause.) 


Miss Mannes: 


Certainly, Mr. Hecht, the comics are 
here to stay. If they weren’t, Mr. Brown 
and I wouldn’t be so angry. But Ill open 
my talk with a kind word. I’m all in 
favor of adults looking at comic strips 
in the newspapers — it keeps them from 
reading the editorials. (Laughter.) And 
since, by some curious coincidence, the 
most popular strips are neighbors of the 
most irresponsible press, this is an ex- 
cellent thing. The strips save people 
from contamination and also from 
thought — a maturing process which is 
definitely unAmerican. ( Laughter.) 

My fight is against the power of comic 
books over children, because I consider 
them first and foremost a colossal waste 
of time—the infinitely precious time of 
growth. A child grows by learning, by 
playing. and by dreaming. Comics sup- 
ply none of these needs? They do not 
teach, Mr. Hecht, unless you consider 
education a series of facts coated with 
the laxative of fiction. They’re not play. 


Your Bull’s-Eye 
for July fa 
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JULY SALES FEATURES 
Fiction: P. G. Wodehouse 
Fact: Air Power, Or Else 

Photos: Hot-Rod Racers 
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EVERY AGE GROUP 


Slttustrated 
PACK A TERRIFIC 
SALES PUNCH 
“THEY'RE EDUCATIONAL" 
PUBLISHED MONTHLY 


48 OTHER GREAT TITLES 
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because the child is passive reading 
them. And they kill dreams. 

Comic books are not only a waste of 
time, but a waste of eyesight. With few 
exceptions, comics are very ugly—bad 
in drawing, bad in color, bad in print. 
The human beings in them are ugly even 
when they're meant to be handsome. 
Stalwart young men with coat-hanger 
shoulders and nutcracker jaws are tra- 
vesties of the male. ( Laughter-) The bos- 
omy, over-painted and abysmally vulgar 
women are travesties of the female. The 
so-called funny characters are merely re- 
pulsive. 

(Continued on page 25) 
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Newspeater’s Magazine Directory includes all of the mere important magazines. Thie list is revised each month in ac- 
cefdance with the latest information received from publishers sid national distributors. The “Approx. On-Sale-Date” and the 
“Retail Price” apply io the United States only and si.> v ¥ in other countries. 

These publications printed in BOLDFACE are distributed entirely through INDEPENDENT channels. Publishers and 
National Distributors are indicated by symboi as follows: Curtis Circulation Company—“C”; Fawcett Distributing Corpora- 
tion—“F”; Hillman Publication—“H”; Independent News Company—“N”; International Circulation Division, Hearst Maga- 
zines, Inc.. —“J”; Kable News Comgany—“K” ; Leader News Company— L”: Macfadden Publications—“M”: MLA Publica- 

tions—“A”; Popular Publications—“P” ; ‘Publishers’ Distributing Corporation—“D”; The S-M News Company—‘“S”. 
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For banner summer sales dnd profits! 


THE HEARST MAGAZINES 


Suitiaseine when the 
magazine-reading public has 
more leisure than ever, is the time 
to give full-cover, front position 
to all the Hearst Magazines — to 
COSMOPOLITAN for its fine 
fiction—to GOOD HOUSE- 
KEEPING for its summer food 
“suggestions—to HARPER’S 
BAZAAR for its summer fash- 
ions—to TOWN & COUNTRY 
for its coverage of the world of 
society —to HOUSE BEAUTI- 
FUL for its summer gardening 
hints — to MOTOR BOATING 


for its summer sailing tips. 
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Bye one of the Hearst Maga- 
zines is filled with all the things 
people look for in their summer 
reading, whether at home or on 
vacation, whether in the coun- 


try, in the city or at the sea-shore. 





